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NEWS RELEASE 

INAUGURAL REPORT SHOWS IMPRESSIVE UPTAKE OF 

RSPO-CERTIFIED SUSTAINABLE PALM OIL IN 2011 

 

Kuala Lumpur, 5 March 2012 – Multi stakeholder initiative, the Roundtable on Sustainable Palm Oil 

(RSPO) reported unprecedented growth for Certified Sustainable Palm Oil (CSPO) in the year 2011 as 

accounted for in its inaugural qualitative review entitled “2011 RSPO CSPO Growth Interpretation 

Narrative” (2011 GIN). The 2011 GIN, the first of its kind for any sustainable commodity, will be an 

annual report aimed at recording and analysing the growth and trends of RSPO and CSPO in the 

global marketplace.  

The report confirms the upward trend in the supply and sale of sustainable palm oil, since the 

certification of the commodity was first launched by the RSPO in 2008. From 2009 to 2011 supply of 

CSPO has increased by 250% (1,357,511 metric tons in 2009 to 4,798,512 metric tons in 2011) while 

sales volume has grown by over 6 times, approximately 620% (343,857 metric tons in 2009 to 

2,490,526 metric tons in 2011). According to the report, the year-on-year supply of CSPO in 2011 

increased by 73%, reaching 4,798,512 metric tons compared to 2,773,567 metric tons in 2010, while 

year-on-year sales volume increased by a whopping 94%. 

The remarkable surge in supply can be attributed to the rising number of certified growers entering 

into RSPO’s certification process. While in 2008, RSPO could count 17 certified mills in just two 

countries (Malaysia and Papua New Guinea), today there are 29 grower companies with 135 

certified mills in six countries: Brazil, Colombia, Indonesia, Malaysia, Papua New Guinea, and the 

Solomon Islands – an increase in certified mills of approximately 8 times over a 3 year period. 

Darrel Webber, Secretary General of the RSPO commented that: “The growth of CSPO has shown an 

escalating trend and clearly reflects the inclination of sustainability standards towards palm oil. RSPO 

praises the efforts of growers for embarking on the certification process and committing themselves 

to the RSPO Principles and Criteria. A total of US$21.5 million worth of premiums has been paid to 

date to RSPO certified growers since the first certificates via the Book & Claim system under the 

GreenPalm were traded in 2008 - and we hope that the growers have found this valuable in 

empowering their transformation to sustainable cultivation practices.”  
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RSPO membership has also been rapidly expanding in the past year. Membership  of consumer 

goods manufacturer increased by over 60% while the retailers category increased by 50% - both 

primarily from the European regions which is an affirmative step in accelerating demand of CSPO. 

The processors & traders category also intensified by over 30% strengthening commitment along the 

palm oil supply chain, another integral development in transforming the market.  

“Central to all these strategies, is the RSPO commitment to our philosophy of harmonizing the 

interests of diverse group of nations, organizations and individuals through an inclusive, participative 

and consensual process. We will continue our openness, responsiveness, accessibility and 

accountability. Despite the dynamic landscape, our pursuit for transformation to make sustainable 

palm oil the norm does seem to be drawing closer.” Webber reiterated.  

Jan Kees Vis, RSPO President and Global Director Sustainable Sourcing Development for Unilever 

said: “While reflecting on the trends and performance of 2011, the RSPO will advance forward 

focused on 3 strategic pillars for 2012 which include:  

The first strategic pillar will be to increase CSPO uptake amongst current demand markets while 

penetrating major new markets for sustainable palm oil. We aim to achieve this by: driving 

membership and strategic collaborations in new demand markets such as India and China, increasing 

membership throughout the supply chain to focus more on processors & traders to consumer goods 

manufacturers and retailers, tracking the annual communications on progress reports by members 

on their pledge towards CSPO; and promoting and marketing the adoption of the RSPO trademark. 

The second strategic pillar will be focused on continuing certification momentum in large producer 

nations, while concurrently guiding and accelerating certification in new frontiers. We will do this 

through engagement and outreach within our multi stakeholder structure and also with various 

governments, member companies and associations; as well as facilitating funding and capacity 

building mechanisms for smallholders and new frontiers. 

The third strategic pillar will be to enhance RSPO’s international standards for certification through 

the current review process of its Principles & Criteria, and address significant concerns such as GHG 

emissions and Indirect Land Use Change; guide and facilitate the New Planting Procedure and Supply 

Chain Certification process, commit to solving grievance concerns through a constructive 

engagement process; and develop acceptance of RSPO standards for other international schemes 

such as those for biofuels and benchmarking our standards through strategic and synergistic 

collaboration.” Vis further commented.    
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About the 2011 RSPO CSPO Growth Interpretation Narrative (2011 GIN) 

The first and only report in the market on certified sustainable palm oil aimed at analyzing, shaping and 

facilitating commitment and discussions towards sustainable palm oil. As the pioneer in certified sustainable 

standards for palm oil and for unparalleled growth in a commodity compared to any other roundtable 

initiatives, RSPO is introducing its annual qualitative narrative to share,  calibrate, analyze and produce 

information on RSPO and CSPO growth and trends on an annual basis. The reports in the subsequent year will 

be developed using this inaugural narrative as a benchmark to validate growth, trends and directions. It is an 

RSPO-branded narrative which will be circulated globally to all stakeholders, members, media, financial 

analysts, investment banks, research houses, opinion leaders, governments and policymakers, embassies, 

councils, sustainable initiatives, and non-member palm oil players around the world.    

 

The report will officially be available as of March 6, 2012 at www.rspo.org.  

 

About RSPO 

In response to the urgent and pressing global call for sustainably-produced palm oil, the Roundtable on 

Sustainable Palm Oil (RSPO) was formed in 2004 with the objective of promoting the growth and use of 

sustainable oil palm products through credible global standards and engagement of stakeholders. The seat of 

the association is in Zurich, Switzerland, while the secretariat is currently based in Kuala Lumpur with a 

satellite office in Jakarta. 

 

RSPO is a not-for-profit association that unites stakeholders from seven sectors of the palm oil industry - oil 

palm producers, palm oil processors or traders, consumer goods manufacturers, retailers, banks and investors, 

environmental or nature conservation NGOs and social or developmental NGOs - to develop and implement 

global standards for sustainable palm oil. 

 

Such multi-stakeholder representation is mirrored in the governance structure of RSPO such that seats in the 

Executive Board and project-level Working Groups are fairly allocated to each sector. In this way, RSPO lives 

out the philosophy of the "roundtable" by giving equal rights to each stakeholder group to bring group-specific 

agendas to the roundtable, facilitating traditionally adversarial stakeholders and business competitors to work 

together towards a common objective and make decisions by consensus. 

 

-- End --  

For further information, kindly contact:  

Contact for RSPO Secretariat:  

Anne Gabriel, Communications Director  

T:+603-22012053  

AnneGabriel@rspo.org 
 

Laila Wilfred, Communications Coordinator 

T:+603-22012053  

laila.wilfred@rspo.org 

 

Contact for Europe: 

Hill & Knowlton, Tanno Massar  

T: +32 (0)2 231 50 19 

Communications@rspo.eu 

Contact for Indonesia: 

Desi Kusumadewi 

RSPO Indonesia Director 

T: +62 21 5794 0222 

desi@rspo.org 

 

 

  

Contact for India:  

IPAN Hill & Knowlton, Arneeta Vasudeva 

T: +91-124-4967316 

avasudeva@ipanhillandknowlton.com 

  

  

 

 

 

Contact for China:  

Hill & Knowlton, Peter Headden 

Direct Line: (86 10) 5861 7597 

peter.headden@hillandknowlton.com.cn 

 
 

 

 

 


