Annual Communication of Progress 2011-2012 Roundtable on Sustainable Palm Oil

Johnson & Johnson

Name of the organisation : Johnson & Johnson

Corporate website address :  http://www.jnj.com/connect/

Company Details

Membership number :  4-0030-06-000-00
Membership Type . Ordinary Membership
Membership category :  Consumer Goods Manufacturers

Please TICK all business activities your organization is involved in, INCLUDING the primary MEMBERSHIP
CATEGORY.

(Please note that you are required to complete the form for all categories you are involved in as well)
You are allowed to tick more than one sector

| Consumer Goods Manufacturers

What is the name of the entity or holding company that has management control over all palm oil

related activities within the organization? Please note that this ACOP submitted is only for the entity and
subsidiaries that are members of RSPO and not the holding company

Johnson & Johnson Consumer Companies Inc. Division of Cilag GmbH

Is the holding company a RSPO Member?

Yes

Please name any sub of the organisations in oil palm or related activities. Please note that all of your
subsidiary companies are also bound by RSPO code of conduct, and this ACOP should report on all of
their activities & progress whether they are members or not [Name. Activities. RSPO Members (Y/N)?]

Please indicate all the regions in which the member organisation and its subsidiaries for which you are
completing this report operate in

| Europe | USA | Australia | India | China | Latin America | Africa | South East Asia | Malaysia |
Indonesia | Other

Contacts

Primary contact responsible for organisational commitment to RSPO

Paulette Frankpfrank2 @its.jnj.com
J&J Consumer
199 Grandview Rd

Skillman
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New Jersey

USA
Person reporting (if different)
Simon Perrysperry6@its.jnj.com

Financial contact for paying fees (THIS INFORMATION WILL NOT BE MADE PUBLIC)

Relatedbinformation : July 2011 to June 2012
Bafe Yo PBIR)Bh palm oil (Please provide Iin:ks,%fM%%oé-&achments or complete the text box)

Please provide links for reports that may be relevant to Sustainable Palm Oil.

Healthy Future 2015 goal: "Source all palm oil and palm oil derivatives from certified sustainable
sources", Strategic Priority 3, "Partner with suppliers who embrace sustainability”, Measurements
Targets section
http://www.jnj.com/wps/wcm/connect/4e46cb00478d76498f29ff0353e3f777/HF2015-
Backgrounder.pdf?MOD=AJPERES

In Johnson & Johnson's 2011 Annual Report an article titled "Supporting Sustainable Sourcing" was
included, this detailed Johnson & Johnson's efforts on sourcing sustainable palm oil,
http://www.investor.jnj.com/2011annualreport/consumer/sustainable-sourcing.htmi

In 2011, we produced a video to help educate our employees and others on our efforts to improve
the sustainability of palm oil, http://www.youtube.com/watch?v=eHhLiXn_DiQ

In 2012, we included our responsible sourcing of palm oil on J&IJ's Our Responsibility website,
http://www.jnj.com/responsibility/ESG/Social/Supply_Chain/Responsible_Sourcing_of Palm_Oil/

Upload new file

Palm oil related websites . http://www.jnj.com/wps/wcm/connect/4e46cb00
478d76498f29ff0353e3f777/HF2015-
Backgrounder.pdf?MOD=AJPERES,
http://www.investor.jnj.com/2011annualreport/co
nsumer/sustainable-sourcing.html,
http://www.youtube.com/watch?v=eHhLiXn_DiQ,
http://www.jnj.com/responsibility/ESG/Social/Sup
ply_Chain/Responsible_Sourcing_of Palm_Qil/
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Consumer Goods Manufacturers

Operational profile:

Please state what your main activities are within :| End-product manufacturer | Personal care
manufacturing goods

Operations and certification progress:

Total volume of Crude Palm Qil sold in your own- :0
brand products per year(mt)?

How much of the Crude Palm Oil volume is RSPO certified? (mt)

Book & Claim (GreenPalm) (mt) :0

Mass balance (mt)

Segregated (mt)

Identity Preserved (mt)

© © o ©

Total

Total volume of Palm Kernel Qil sold in your own- :0
brand products per year? (mt)

How much of the Palm Kernel Oil volume is RSPO certified? (mt)

Book & Claim (GreenPalm) (mt) :0

Mass balance (mt)

Segregated (mt)

Total

:0
:0
Identity Preserved (mt) :0
:0
:0

Total volume of palm-based derivatives and
fractions sold in your own brand products per
year?

How much of the volume of palm-based derivatives and fractions are RSPO certified? (mt)

Book & Claim (GreenPalm) (mt) : 76431
Mass balance (mt) :0
Segregated (mt) :0
Identity Preserved (mt) :0
Total : 76,431
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Total volume of palm oil and derived products sold :76431
in your own brand products per year? (mt)

Time-bound plan

Time-bound plan - Year expected to achieve 100% RSPO certified sustainable palm oil used in all
brands that you manufacture:We are striving to source 100% certified segregated palm oil
derivatives by year end 2015

What are your interim milestones towards achieving this RSPO Certified Sustainable Palm OQil
Commitment (year and progressive CSPO%) - please state annual targets/strategies:

Johnson & Johnson do not purchase palm oil directly. Most of our puchases are in the form of soap
chips and oleo-chemicals, e.g. surfactants, emollients, conditioners, esters and emulsifiers that are
derived from palm oil. We also purchase very small amounts of palm oil, which is mostly used for our
nutritional products. Because most of our palm oil purchases are in the form of chemical ingredients
derived from palm oil, we operate under the Book & Claim (GreenPalm) scheme as this allows us to
support the production of certified sutainable palm oil whilst the derivatives market supply matures.
Since 2010, Johnson & Johnson have purchased 100% of our estimated palm oil (and its derivatives)
usage through Book & Claim / GreenPalm. Our aspiration by year end 2015 is to source all palm oil
and its derivatives from certified sustainable sources, i.e. RSPO certified as segregated. In order to do
this, in 2010 we developed a comprehensive Global sustainable palm oil sourcing strategy and
resourced a dedicated procurement professional to execute the strategy. There are 4 pillars to the
strategy;

1. 2010 - 2014 Sourcing and branding sustainable Palm Qil Certificates; until such a time as we can
migrate to RSPO certified segregated oleo-chemicals.

2. 2010 - 2011 (on-going) Investing resources to engage relevant Associations; Johnson & Johnson
are active members of the Consumer Goods Forum, The RSPO technical working group on
derivatives, the RSPO Trade & Traceability SC, Coalition on Sustainable Palm Qil. We will continue to
assess opportunities to engage through other initiatives to accelerate and promote the growth of
sustainable palm oil. Johnson & Johnson encourages all its suppliers to engage within their sectors
and cross-industry initiatives to support the wider adoption of CSPO.

3. 2011 - Funding specific yield & land usage projects through the &J Palm Fund; Johnson & Johnson
fund was established to build capacity of sustainable palm oil on the ground. To date we have
supported numerous projects, across 2 continents, through a number of NGO's, to increase
smallholder yields, maximise land use and / or increase the global awareness of CSPO.

4. 2010 - 2015 Working with Oleo-Chemical value chain to implement and reformulate for a
Segregated & Traceable supply chain for sustainable Palm Oil; 2010 / 2011 we have completed a
Portfolio Review to assess opportunities and prepare our Skincare portfolio. Through a phased
engagement with our suppliers, we will continue to build capacity across the value chain. We have
identified and prioritised opportunities to introduce CSPO as and when it has become available
(assuming it is financially viable and business continuity assured). We continue to engage with our
suppliers, requesting them to become members of the RSPO and join the relevant forums, coalitions
or working groups.

Targets for next reporting period

Outline actions that will be taken in the coming year to promote RSPO Certified Sustainable Palm Qil:
For the 2012 / 2013 reporting period, we will launch our Responsible Sourcing Guiding Principles,
and our Palm Standards. These standards will set out our minimum supplier expectations for
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sourcing soap chips / oleo-chemicals derived from palm oil. These standards will be shared with all
our suppliers. In addition, and through a phased engagement all Supplier Relationship Management
meetings will review progress against towards our CSPO 2015 goal.

We will continue to prioritize and assess all opportunities to procure SG CSPO. We will consider Mass
Balance where it's a viable option and recognize this as an interim solution to sourcing SG CSPO.
Where appropriate we will utilise claims, on pack, to raise the global awareness of CSPO.

Until such a time as we can purchase CSPO (MB, or SG) we will continue to purchase GreenPalm
certificates in sufficient quantities to demonstrate our commitment as an end user and stimulate
market growth. We will further evaluate opportunities and fund NGO led projects to increase
capacity at farm level.

Reasons for non-disclosure of information:
If you have not disclosed any of the above information please indicate the reasons why;

If other please specify;
Not Applicable
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